
Developing an early warning
system at Automox

 

Headquartered in Boulder Colorado, Automox is the cloud-native IT
operations platform for modern organizations. It makes it easy to keep every
endpoint automatically configured, patched and secured – anywhere in the
world. With the push of a button, IT admins can fix critical vulnerabilities
faster, slash cost and complexity, and win back hours in their day. As they
started a Competitive Intelligence program a few years back, the first scope
was traditional competitor tracking and following market development, but
recently the scope has expanded into new areas, supporting Product
Marketing with security threat monitoring and alerts.

The problem
The Product Marketing team needed to find an
effective way to track sentiment and prevalence of
specific security threats. They needed to detect
early warnings on cyber security issues relating to
Automox products or what they determine as
“marketable events.” Previously, the Product
Marketing team at Automox was in a reactionary
mode, waiting for intelligence and information from
the board regarding new threats and monitoring
fast-paced information in their sector. 

The goal
The goal was to configure and create an early
warning detection system using the current sources
and feeds of information coming into the Infodesk
platform and to find a way to deliver them in a
timely manner to put the Product Marketing team in
a proactive position rather than reactive when
these types of threats occur.

“We have always valued our partnership with Infodesk. As a technology
vendor we really appreciate their ability to act quickly and collaborate with
our team to develop solutions on the fly. The Infodesk platform has a lot of
capabilities, and we are always working with Infodesk's team to get the
most out of the software.”

Jay Goodman, Director of Product Marketing @ Automox
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The solution
Automox was already using the Infodesk platform
to monitor competitors through the traditional
workflow of screening incoming information,
curating and adding insights, and then distributing
finalized intelligence to the appropriate
stakeholders. Together with the Automox Product
Marketing Team, Infodesk came up with a method
to manage the Zero-day use case scenario, using
the Infodesk portal: 

New feeds, covering cyber security topics,
were connected and filtered in the Infodesk
portal, looking specifically at the “zero-day”
instances 
A filtered data stream was integrated to a Slack
channel at Automox, enabling the team to
monitor and raise issues as they emerge
Items considered critical could be flagged and
distributed to all relevant stakeholders within
minutes (customer-facing activities such as
PR-statements, blog post, videos, customer
communications, sales enablement, and
specific remediation instructions in the
Automox application are all initiated through
this process)

Achieved Service Level Agreement
(SLA) benchmark

Leveraged advanced filtering and
integrations to automate insights
distribution

Streamlined access to critical alerts
across all stakeholder groups

Feedback/praise from customers

Recognition from internal
stakeholders

Outcomes & impact

Learn more

 

Intelligence. Activated. 
From intelligence to impact. Infodesk drives informed action. Infodesk gives you the clarity,
confidence and proof to act, when action matters most. Infodesk is the SaaS solution that transforms
intelligence into action. It helps teams identify what matters, embed insights into workflows and stay
prepared for anything, with full traceability and design optimized for high-pressure environments.

https://www.infodesk.com/

